How the Facebook profile doesn't become a job killer
Social Media has long penetrated all areas of society and, thanks to
smartphones and other devices, has always been carried along. To
see and to be seen is often the slogan here. It is therefore not
surprising that even HR manager risk a look at your profiles. We
have collected the most important do's and don'ts in dealing with
social media and profile design for you.
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The graph shows how the search behaviour of HR professionals in social media has almost tripled in
only five years. ©Bitcom
In times of skill shortages, recruiters are breaking new ground and shifting application processes
more and more to social networks such as Facebook, Twitter or Instagram. In order to achieve the
greatest possible coverage with job advertisements, HR departments are relying on paid
advertisements in the feeds of social media platforms.
At the same time, the majority of companies that advertise jobs also check the social media profiles
of their applicants to see if they are suitable for the job advertised. This approach is increasingly
blurring the line between private and professional matters. In our blog you can learn how to position
your social media profile so that it becomes a career opportunity and not a job killer.

Two out of three recruiters inform themselves about applicants
online
According to a study by the digital association Bitkom, in 2018 almost two thirds of all companies
(63%) used social networks to find out about potential job applicants. By comparison, five years
earlier, just 23% of companies searched on Facebook, Twitter and the like for the names of their
applicants.

The chart shows the use of the various social media channels by applicants when searching for job
offers. ©Statista
The development shows that a professional social media profile can open doors and simplify the
application process for prospective job applicants today. At the same time, however, one's own
profile on the Internet can also become a career brake: One in four personnel managers (24%)
stated in the study that they had already refrained from contacting applicants based on individual
postings in social networks.
When looking at these figures, it is necessary to distinguish between the various social media
platforms. The majority of the HR professionals (53%) mainly use professionally oriented networks
such as Xing or Linkedin to research applicants. However, private platforms such as Facebook,
Twitter or Instagram are also frequently accessed by HR professionals (30%).
The situation is similar from the applicant's point of view: Around 43% and 29% of those surveyed
stated in a survey that they use the social media platforms Xing and Linkedin for job searches.
Facebook (12.9 %), YouTube (6 %) and Twitter (2.5 %) are playing a subordinate role.
In the following, we briefly introduce the most important social media platforms and their importance
for the job search.

Xing and LinkedIn - professional platforms for job search

The professional networks Xing and LinkedIn are at the top of the list of job seekers. Both social
media channels have a clear professional orientation and offer users the opportunity to present their
qualifications, skills, expertise and professional stations online - resulting in a digital CV with a high
degree of informative value. In addition, users can network and exchange information with each
other. If a member changes jobs, he or she can still be reached for contacts via Xing or LinkedIn.
Xing and LinkedIn differ mainly in terms of their reach and distribution. The Xing network is mainly
aimed at users from the German-speaking DACH region (Germany, Austria, Switzerland) - a total of
about 15 million members are online. LinkedIn, on the other hand, comes from the USA and has 590
million members worldwide. In the DACH region, however, LinkedIn is somewhat less represented
than Xing with 12 million users.
Career networks such as Xing and LinkedIn are used by recruiters primarily to check the professional
suitability of applicants. Accordingly, most user profiles in these networks are also professionally
designed. Applicants have the opportunity to position their Xing and LinkedIn profiles in a targeted
manner so that there is a high level of interface with the desired company.

Job search via Facebook
In 2018 the social media giant Facebook opened its doors to the recruiting market. The process is
designed to be as simple as possible for companies and applicants. Posting jobs is similar to posting
offers, which has been commonplace on Facebook for quite some time now. Potential candidates
are shown the advertised jobs in their stream. Companies that post their jobs on Facebook can thus
reach people who are not actively looking for a job and the applicant can then initiate the application
process independently by clicking on the "Apply Now" button. Using an application form, the
candidate enters the required information and sends it to the company without having to leave the
social network.

Facebook Jobs allows companies to reach employees who are not actively looking for a job.

Find the new job through Instagram?
The social network Instagram is home to powerful influencers, millions of "ordinary" people, as well
as a host of recruiters, companies and experts. Unlike Xing or Linkedin, private and professional
matters are usually inseparable on Instagram.
Instagram shares holiday photos or videos from the last party as well as pictures from a recently
attended trade show or conference. This mixture of personal and professional impressions can be
dangerous for applicants, but it also offers opportunities in terms of personal branding: job seekers
have the opportunity to present themselves as cosmopolitan, social and professional through a
skilful selection of image material and to establish their own brand.

Twitter as a career jump-start?
The Twitter platform is by far not as popular in Germany as Facebook, Xing and Co. More and more
job seekers are also using the platform to look for an interesting job. Anyone who posts hashtags
such as #Job or #JobOffer and adds the job title or desired city to them will often find interesting
offers nearby.
Twitter is known above all for unusual job offers that are not so commonplace. However, companies
also frequently use the platform to announce job offers at an early stage. So applicants usually have
a time advantage when they discover interesting offers on Twitter. Caution: Those who spread

messages on Twitter must do so in a short and crisp manner. The messages are always limited to
280 digits. From the applicant's point of view, they should therefore be well thought out.

In order to use the Social Media profiles successfully for the application and the career, you should
maintain it regularly conscientiously.

Do's and Don'ts in the job search via Xing, Facebook, Twitter and Co.
In principle, employers have the possibility to obtain all generally accessible data about applicants on
the Internet, provided that no personal rights are violated. Digital obstacles lurk everywhere for job
seekers. To prevent your own profile on the Internet from becoming a career brake, we list the most
important do's and don'ts here.
This is important for the job search:
Application: A meaningful application is in most cases still the admission ticket to the company
and should therefore have priority over the social media profile.
Maintain profiles: "Dead" or outdated social media profiles don't help much in the job search. If
you use networks such as Facebook, Twitter and Co. to plan your career, you should always keep
your profile up to date.
Respect privacy: On Facebook, Instagram and Twitter, private and professional matters are mixed.
Social networks have the ability to share content only with certain people.
Professional appearance: Photos or videos from the last bachelor party are not very career-

enhancing - they should not be uploaded at all or should only be visible to private friends.
Show social competence: Private content on Facebook, Twitter and Instagram is not taboo for job
seekers. Just the opposite: clever "marketing" of private impressions and experiences makes it
possible to establish a private brand and show social competence.
Applicants should not put their foot in these digital pitfalls:
Sharing political opinions: Politics and business are a dangerous mix. It is therefore advisable to
avoid sharing political or religious views when looking for a job.
Blaspheme, denounce or argue: No HR person will like it if potential job candidates make
unobjective, unfair or argumentative comments on social networks.
Keeping internal company information secret: Anyone who speaks badly about their employer in
public on social networks or divulges internal company information is disloyal and is unlikely to
attract much interest among recruiters.
Polish up your resume: Anyone on Xing, Linkedin and Co. who polishes up their CV with fictitious
certificates or professional stations will quickly fail with recruiters. Nowadays, a lot of information
can be quickly checked for its truthfulness.
Bad spelling: No matter how convincing the last Twitter message may be, spelling and grammar
must be correct. Mistakes in sentence structure do not make a good impression on personnel.
Friend requests: Facebook, Twitter and Instagram are primarily private networks. It is therefore
not advisable to send a friend request on Facebook to the company's HR manager before
applying. Also with Xing and Linkedin, contact should only be made after getting to know each
other in person.
ARTS is constantly looking for new qualified employees in Germany and throughout Europe, also via
Facebook. If you would like to become part of our ARTS team, but have not yet found what you are
looking for in our job exchange, we look forward to receiving your unsolicited application!
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